OUR VISION

Business working collaboratively
to meet the challenge of obesity

in New Zealand

OUR VALUES

Respect for individuals
We use fairness, honesty, openness and trust in all our interactions

Innovation
We seek new solutions, products and services and new ways of
using established goods and services

Working together
Cooperation with our customers is the basis of all our operations

We believe in the adoption of best practice working practices

Goal orientation
We will create measurable goals for all our activities and aim to
continuously improve our financial results

The Health of our Nation

OUR KEY OBJECTIVES

Objective 1

To make a significant contribution to achieving the following
three health goals:

To reduce obesity
Maintain a healthy weight throughout life

To improve nutrition
Eat in moderation a variety of nutritious foods,
to achieve a balanced diet that enhances health

To increase physical activity
Be active for at least 30 minutes a day every day

Priority will be given to developing strategies to achieve these goals with
children and their families and particularly those at greatest risk in the
lower socioeconomic groups.

ObjCCtiVC 2 To commit to working collaboratively within
the food sector

ObjCCtiVC 3 To develop a constructive relationship with the
Ministry of Health and not for profit health related
non Government organisations

ObjCCtiVe 4 To be actively involved in the wider public debate
on health, exercise and obesity by providing factual
information that is based on a balanced view of
both individual and community responsibility

ObjCCtiVC 5 To work towards a cross -Tasman industry approach
to obesity and support our active participation in
the trans -Tasman harmonisation of legislation
related to the food industry

[ NEW ZEALAND FOOD INDUSTRY ACCORD |

COLLECTIVE ACTIONS

The Food Industry Accord members agree to jointly undertake the
following activities:

Share ideas and knowledge on industry specific initiatives
consistent with the Ministry of Health’s Healthy Eating,
Healthy Actions strategy and to collect, review and
disseminate information on positive initiatives happening
in food industry, suppliers, advertising, media

Develop a communications strategy consistent with
achieving the objectives of the Accord

Establish positive relationships with the nutrition
Industry including Agencies for Nutrition Action and the
exercise industry

Explore a demonstration project with the Northern
Region DHBs (Auckland, Northland, Waitemata, and
Counties Manukau DHBs) with not for profit NGOs
e.g. the National Heart Foundation

Develop strategies to support responsible communication
by the industry to promote healthy eating, giving priority
to ensuring appropriate messages to children

>
=
(7]
L
[aa]
o
(7p]
w
L
o
(am)]
(am)
<
o
'_
(72]
Ll
=
'_
(€5)
P
o
(a1
(72]
n
L
Z
(72
]
o
L
(@)
L
(am]
o
(]







